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TO OUR COLLEAGUES AND FRIENDS OF THE 
SANOFI FOUNDATION FOR NORTH AMERICA:

Representing The Sanofi Foundation for North America, we collectively take pride in 

sharing the following report, which underscores the many ways our contributions and 

fellow colleagues are doing their part to help others live better lives.

As you read our 2015/2016 Foundation Annual Review, you’ll see that we are defined 

by diverse and inclusive partnerships designed to share ideas, resources, and efforts 

that help us build healthier communities and a more effective organization. Now more 

than ever, it is clear to us that it takes an immense amount of spirit, generosity, and 

compassion to effect positive change.

It is never easy to choose which efforts to highlight, as many organizations and 

individuals invest their time, effort and resources to provide what others need most.  

We hope you enjoy the meaningful examples featured in this report.

Sincerely,

Sanofi Foundation for North America Board of Directors

Chad Hoover    |    Christopher Kaplan    |    Yann Mazabraud

Luis Muncharaz    |    Holly Schachner
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SANOFI IN OUR COMMUNITIES, 
CELEBRATING	DIVERSITY	EVENT

Sanofi has a broad spectrum of 
responsibilities to internal and external 
audiences. The success of our organization 
relies upon the many and varied 
contributions of people who represent a wide 
array of viewpoints, cultures, backgrounds, 
and orientations, as well as a truly diverse 
set of resources to address the needs facing 
our local communities. Always seeking 
innovative solutions, we often turn to our 
employees and our community partners 
for input, ideas, and inspiration regarding 
charitable giving, volunteerism, and the 
promotion of organizations whose objectives 
align with ours.

In recognition of this fact, 2015 marked 
the inaugural Sanofi in Our Communities, 
Celebrating Diversity event, which was 
held at our corporate headquarters in 
Bridgewater, New Jersey and continued 
again in 2016. Highlighting the tremendous 
diversity of our employees, partners, and 
funding sources, we took this opportunity 
to focus on the positive impact these 
efforts have on those we serve in the 
neighborhoods where we live and work. 
Scheduled to coincide with National Diversity 
Awareness Month, the event brought 
together key participants of our local diversity 
and inclusion efforts in a unique setting.

To celebrate their achievements and 
recognize their importance, we invited the 
members of our nine Employee Resource 
Groups (ERGs) as well as the nonprofit 
organizations with which they collaborate. 
Each of our ERGs is committed to furthering 
diversity and inclusion by focusing on a 
specific area of need within the workplace, 
and providing a platform for the sharing of 
ideas and information. These include PRIDE 
Connect, CancerConnect, DiabetesConnect, 
ParentsConnect, Women Inspiring Sanofi 
Excellence (WISE), ADVANCE (Alliance for 
DiversificAtion, iNClusion and Enrichment), 
V.E.T.S., MILL (Millennials Influencing 
Learning & Leadership), and CareGIVE 
(offering ideas and support for caregivers).

We provided each ERG with the opportunity 
to recommend funding to non-profit partners 
of their choice who shared goals similar to 
our ERGs. The crowning moment arrived 
as the Sanofi Foundation for North America 
donated a total of $100,000 to 11 of these 
highly deserving nonprofits, which are 
located throughout the state of New Jersey.
The recipients included such worthy causes 

as the Garden State Equality Education Fund, 
Hyacinth AIDS Foundation, American Cancer 
Society, Camp Nejeda for diabetic youth,  
Safe+Sound, Dress for Success, the New 
Jersey Chapter of the National Black MBA 
Association, Rutgers University Foundation’s 
Vets4Warriors call center, New Jersey Seeds 
College Scholars Program and Good Grief’s 
Whole Child Initiative.

Sanofi continued its commitment to this 
initiative in 2016, once again donating 
$100,000 total to area organizations 
including the National Kidney Foundation, 
Sheltered Yoga, Camp Quality NJ, VNA of 
Somerset Hills, Camp Nejada, NJ SEEDS, 
Deirde’s House, Hyacinth AIDS Foundation, 
Rutgers University Foundation and Dress  
for Success. The event featured several 
company champions, including Ophra 
Rebiere, MD, vice president, Sanofi Head  
of Corporate Social Responsibility, and 
Wema Hoover, Head of North America 
Diversity and Inclusion.

•	Learn	more	and	view	a	video	about	this	event

•	Read	the	press	release

•	Visit	the	SOCCD	blog

Ophra Rebiere, MD, vice president, Sanofi Head of Corporate 
Social Responsibility, highlights Sanofi’s focus on local community 
engagement at the 2016 Sanofi in Our Communities event.

Recipients of the 2015 Sanofi in Our Communities, Celebrating 
Diversity event. 

Sanofi excellence
women inspiring

CareGIVE

DIABETES
CONNECT
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SUPPORT FOR 
RARITAN	VALLEY	
COMMUNITY	COLLEGE	

Among the most important assets for 
promoting and retaining a genuinely inclusive 
workforce is access to strong educational 
resources. As such, we reached out to a 
diverse, local population of STEM (Science, 
Technology, Engineering, and Math) students 
with promising futures currently attending 
Raritan Valley Community College (RVCC), 
located in nearby Branchburg, New Jersey.

This institution of higher learning has 
been nationally recognized in the areas 
of academic excellence, service learning, 
environmental sustainability, and diversity. 
Our many programs and initiatives on behalf 
of RVCC have enabled students to better 
prepare for science-related careers, and 
allowed Sanofi employees to volunteer in 
a way that will resonate for generations to 
come. The support of RVCC demonstrates 
funding of initiatives that align with our core 
priorities. Below are some examples of how 
we have partnered with this institution in the 
past, and we look to continuing to grow this 
relationship in the years to come. 

Participation	in	the	RVCC	Campus	
Experience	Day:	This collaborative event 
took place on the RVCC campus, bringing 
together local high school students, including 
those involved in Raritan’s Introduction of 
Minorities to Engineering and Sciences 
(R.I.M.E.S.) program, as well as RVCC 
counselors and faculty. This was a day filled 
with opportunities for young people 
interested in STEM fields, who are just 
beginning to think about college, to consider 
where their careers can take them and what 
their life’s work might be. Raritan Valley 
Community College shares Sanofi’s 
commitment to diversity and has a STEM 
Task Force on campus that is developing 
recruitment, retention and completion 
strategies for STEM students. 

“Workforce	of	the	Future”	Millennials	
Panel:  On November 15, 2015,  STEM 
students from RVCC took part in a panel 
discussion with professionals who are part 
of the Sanofi MILL (Millennials Influencing 
Learning & Leadership) employee resource 
group. The MILL objective is to develop 
new talent within the Sanofi community and 
highlight the value and effect of generational 
differences in the workplace. Sanofi Senior 
Manager of Continuous Improvement 
Lydia Petronino led the discussion, which 

included a talk about student career goals 
and valuable career advice from Sanofi 
employees.

RVCC	Science	Seminar	Series:  
Sanofi leaders participated in this set of 
guest lectures that took place at the  
RVCC campus. These spirited events  
are well attended and feature 
question-and-answer sessions, so that 
STEM students can learn first hand  
what a career in the sciences is like 
from experienced science professionals,  
and gain career insights. 

Support	for	the	RVCC	Galileo	
Scholars	Program: We have collaborated 
with the RVCC Foundation to support the 
Galileo Scholars program for students 
majoring in a STEM field. The financial 
assistance of the Sanofi Foundation for 
North America empowered RVCC to provide 
30 Galileo scholarships during 2015 and 
2016. With the support of this program, 
students are better able to focus on their 
studies and work toward their career 
objectives. 

Galileo Scholarship recipient dinner

“Our many 

programs and 

initiatives on 

behalf of  

RVCC have 

enabled  

students  

to better  

prepare for 

science-related 

careers.”•	Visit	the	RVCC	website

•	Learn	more	about	Raritan	Valley	
Community	College	and	Sanofi

•	Learn	more	about	the	RVCC	
Foundation

•	Learn	more	about	the	RVCC	
Scholarships
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Sanofi Pasteur, the vaccines division of 
Sanofi, has long been in lock step with 
the March of Dimes – especially given the 
non-profit organization’s founding link to the 
polio vaccine. President Franklin Roosevelt’s 
personal struggle with polio led him to create 
what is now known as the March of Dimes at 
a time when polio was on the rise.
 
For years employees have demonstrated 
passion and commitment for the March of 
Dimes’ signature March for Babies fundraiser 
and event, which supports programs that help 
moms have healthy, full-term pregnancies, 
and funds research to find causes and 
preventions of premature birth.
 
One example of that passion coming to life is 
Christine Vaccola, a long-time Sanofi Pasteur 
employee, who is now Head, Global Talent 
Programs for Sanofi. Christine’s two children 
were both born prematurely, and as such, 
for the past 10 years, she has represented 
the company at March for Babies, creating 
awareness and raising funds for this noble 
cause alongside her husband, Michael 
Vaccola, deputy director of training and 
development for Sanofi Pasteur US.
 
Additionally, through the Sanofi Foundation 
for North America, we supported March 
of Dimes chapters across the country by 
donating to the Kangaroo Care Program, in 
2015 and again in 2016. This program aids 
in the emotional and physical healing of both 
premature babies and parents during the 
early critical days following birth, and also 
provides travel, food and hotel vouchers for 
families, removing barriers that prevent them 
from being able to spend essential time with 
their babies.
 

“For years 

employees have 

demonstrated 

passion and 

commitment  

for the March  

of Dimes...

which supports 

programs that 

help moms have 

healthy, full-term 

pregnancies, and 

funds research to 

find causes and 

preventions of 

premature birth.”

From a volunteerism standpoint, in 2015 and 
again in 2016, company employees once 
again walked in support of healthier babies 
throughout the country. One site in particular, 
which received outstanding participation, 
was the March for Babies event in Lehigh 
Valley, PA. Dan Casey, vice president, Sales, 
Sanofi Pasteur, spoke to the crowd of more 
than 7,000 attendees and highlighted our 
company’s commitment to the community 
as well as the importance of National Infant 
Immunization Week. In addition to walking 
with their friends and families, Sanofi 
Pasteur representatives distributed various 
related company information to the event’s 
participants. The March for Babies raises 
money to improve the health of babies and 
reduce infant mortality.

This is a photo of Christine and her family.  Both of her children were 
born prematurely, which is why the March of Dimes mission is of 
personal significance.
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Held annually for over 20 years and with over 
5,500 participating students since its launch,  
the Sanofi Biogenius Canada Challenge 
gives young scientists access to university 
laboratories and professional mentors, 
opening doors for future studies and careers 
in Canada’s fast-growing biotechnology 
sector, as well as opportunities to patent and 
commercialize their work. 

Once more, in 2015, 173 talented high 
school students in nine regional competitions 
across Canada submitted 168 cutting-edge 
proposals, ranging in topic from microbial 
fuel cells, to advances in treatment for 
chronic lymphedema and cancer.

The 2015 winner, Aditya Mohan, was 
offered a prestigious student internship at 
the National Research Council, received a 
cash prize of $5,000, and submitted his work 
focusing on a novel cancer treatment that 
manipulates the common cold virus to target 
and selectively kill cancer cells. The work 
was presented in front of a panel of pre-
eminent scientists at the 2015 International 
Biogenius Challenge in Philadelphia.  The 
runners-up received cash prizes ranging in 
value from $1,000 to $4,000. And in 2016, 

“We are proud 

to invest in 

our nation’s 

youth through 

our largest 

sponsorship –

Sanofi Biogenius 

Canada. 

Developing new 

talents in the 

growing field of 

biotechnology is 

crucial to offering 

innovative 

medical solutions 

and empowering 

lives.” 

Catherine Cunningham, 
Head of Communications, 
Sanofi Canada

121 high school and CEGEP students from 
Victoria to Saskatoon to St. John’s submitted 
project proposals focused on biotechnology 
fields of discovery and study. Working closely 
with academic mentors and teacher advisors, 
these students conducted research in diverse 
areas such as AIDS care, environmental 
concerns, cancer treatment, and products  
for ultrasound point of care trainings.

Aditya Mohan (at the center), Ottawa student who won the national contest accompanied by the other provincial finalists.

Sanofi Biogenius Canada finalists Austin Wang & Aditya Mohan, 
representing Canada at the International Biogenius challenge.
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Season of 

Solidarity is a 

global Sanofi 

initiative that 

offers employees 

an opportunity to 

support causes 

in their local 

communities.

Held yearly in the fall, Season of Solidarity 
is a global Sanofi initiative that offers 
employees an opportunity to support causes 
in their local communities. Outreach activities 
vary from site to site.

Each year, many Corporate Social 
Responsibility efforts are driven by Sanofi 
employees across Business Units who 
pledge their time to charitable causes. 

Canadian efforts have included volunteer 
efforts at food banks, toy drives, women’s 
shelters and community centers. In 2015, 
Sanofi sites focused on a main common 
theme by organizing activities for sick, 
disabled or disadvantaged children. 

For example, employees volunteered time 
during the holiday rush at the Moisson Laval 
food bank, providing some much-needed 
helping hands to sort, pack, and unpack 
donated food and school supplies to benefit 
the local community.

In Toronto, Sanofi Pasteur Canada 
celebrated its second annual Day of 
Caring, which involved employees donating 
their time working with various agencies 
associated with the local United Way.  Over 
300 volunteers spent two days organizing 
supplies, serving meals to seniors and 
engaging in creative activities for children. 

In the U.S. employees participated in a 
variety of Season of Solidarity opportunities, 
some which complemented the Sanofi 
in Our Communities event, and featured 
volunteerism from members of Sanofi’s 

Employee Resource Groups. Activities 
included filling bags with school supplies for 
children in need focused on STEM (Science, 
Technology, Engineering and Math), 
and serving clients of the Hyacinth AIDS 
Foundation a holiday meal and engaging 
with them in social activities.
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2016 EARTH	DAY 
In Honor of Earth Day, Sanofi Canada’s 
Health Safety and Environment (HSE) 
Committee hosted info booths and invited 
employees in Laval to learn about various 
HSE services, benefits and initiatives.

In Toronto, Sanofi Pasteur employees 
demonstrated support at different events, 
helping to spread the word about eco-
friendly alternatives. As such, employees 
were invited to join the fourth annual “Clean 
Up the Park Walk.” They removed litter 
at a neighboring park and were joined by 
local community members. The trash was 
collected at the front of the park and the 
company’s General Services team ensured 
it was properly disposed of. The group 
collected 25 bags of waste in total, 10 of 
which were sent for recycling. 

Sanofi employees of Laval and Toronto sites 
also were encouraged to bring their old or 

unused sneakers during the Reuse-a-Shoe 
event to be recycled into new materials. 
Employees collected 73 pairs of shoes.

In the U.S. more than 300 people attended 
the Sanofi Pasteur’s Health, Safety and 
Environment site-wide waste and recycling 
program training day to learn more about 
color-coded containers being distributed 
across campus, the new recycling guidelines 
and details about the new program. 

And North America CSR partnered with 
Sanofi US’s Health Safety and Environment 
team and the Millennials Influencing 
Learning & Leadership (MILL) Employee 
Resource Group to host an Earth Day Expo.  
Assorted external vendors and internal 
departments presented green initiatives they 
were currently engaged in, thereby educating 
Sanofi employees concerning how they help 
reduce our carbon footprint.  
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When people step up to assist others facing 
unexpected challenges, the results are inspiring. 
This was certainly true during 2016, a year when 
many victims of natural disasters relied upon the 
collective compassion and assistance of philanthropic 
entities such as the Sanofi Foundation for North 
America. Here are four strong examples of how our 
professionals are working to make a difference with 
disaster relief in the U.S. and around the world.

Sanofi Foundation for North America Support 
Goes on the Road to Help the Children of 
Flint, Michigan.
Committed to providing healthcare to the nation’s 
most medically underserved children and families 
throughout the nation, Children’s Health Fund (CHF) 
is a non-profit partner that aligns with Sanofi’s goals, 
including the advancement of health and wellness on 
a global basis.

In the aftermath of one of the nation’s most pressing 
public health crises—dangerous levels of lead 
contaminating the water supply in Flint, Michigan—
CHF rode to the rescue in one of its innovative mobile 
medical centers near the end of February 2016.

The Sanofi Foundation for North America provided 
assistance as well through a $25,000 donation, 
enabling CHF to bring emergency relief to the children 
of Flint, offering vital lead screening, health education, 
enrollment for health insurance and benefits, and 
connecting children and families to long-term, 
intensive medical support.

Sanofi’s Response to Hurricane Matthew 
in Haiti: Corporate Donations, Product 
Donations, and Employee Matching Gifts.
In October 2016, Hurricane Matthew caused 
widespread destruction and loss of life, and Haiti—the 
poorest nation in the Western hemisphere—was hit 
especially hard. Approximately 1.4 million Haitians 
urgently needed humanitarian aid to address the 
devastation and subsequent outbreaks of cholera. In 
response, the Sanofi Foundation for North America 
donated $100,000 to our NGO partners, which was 
allotted as follows:

• $50,000 to Heart to Heart International, which aided 
patients in Haiti’s southeast and western peninsula. 
Their clinics and healthcare providers treated 
storm-related trauma and illness.

• $25,000 to Americares, an organization that put 
emergency response teams on the ground in Haiti 
to deliver essential relief aid. 

•  $25,000 to Direct Relief, an NGO that established 
two specialized disaster modules in Haiti with 
emergency medicines, medical supplies and 
diagnostic equipment capable of treating 5,000 
people for one month.

SANOFI FOUNDATION FOR NORTH AMERICA  
2015 AND 2016 DISASTER RELIEF EFFORTS:
–	FOUR	INITIATIVES	THAT	MADE	A	MAJOR	DIFFERENCE	IN	MANY	LIVES	–

The Sanofi Foundation for North America also made 
sizable donations of products, including Avalide®, 
and was prepared to offer a variety of vaccines 
and additional treatments. Back home, the Sanofi 
Foundation enabled Sanofi’s US employees to 
take part in a special matching gifts program, and 
employees at Sanofi’s North American headquarters 
in Bridgewater, NJ assembled 1,000 hygiene care kits 
for distribution to hurricane victims through Heart to 
Heart International.

Louisiana Flood: Field Colleagues and 
Corporate Social Responsibility Help 
Patients, Relief Agencies, and Each Other.
The American Red Cross stated that the August 2016 
Baton Rouge-area flood was the worst U.S. natural 
disaster since Hurricane Sandy, causing 13 deaths, 
damaging approximately 60,000 homes, and leaving 
20,000 people and 1,000 pets in need of rescue and 
shelter.

As an organization, and as individuals, Sanofi 
answered the challenge. When sales representatives 
in Louisiana learned that colleague Jeff Silvio’s house 
was affected by the flood, they provided him and his 
family a place to stay. To help ensure that resources 
went to the hardest hit areas, Sanofi employees 
relayed information to Sanofi’s U.S. headquarters, 
and our charitable partner Direct Relief. 
From a corporate perspective, the Sanofi Foundation 
for North America provided:
• Product donations of Lantus® SoloSTAR®, Lantus® 

Vials, Apidra® SoloSTAR®, Rifadin®, Lasix®, Adacel® 
and Amaryl®. 

• A $5,000 donation to our charitable partner Direct 
Relief for relief efforts. 

• A $5,000 donation to our charitable partner Heart to 
Heart for personal hygiene kits. 

• A $5,000 donation to Children’s Heath Fund’s 
Baton Rouge Emergency Response & Recovery.

In addition, Sanofi employees were empowered to 
make donations to non-profit agencies assisting the 
flood victims, which were then eligible for dollar-for-
dollar matching gifts from the company.

Haitian Hurricane Matthew survivor being treated by Heart to Heart representative.
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The Sanofi Foundation for North America 
Responds to Floods in West Virginia  
and Virginia.
Severe storms in June 2016 brought torrential rains, 
tornadoes, high winds and large hail to West Virginia 
and parts of Virginia. The flooding that resulted was 
the worst to hit West Virginia in a century, causing at 
least 24 fatalities and damaging hundreds of homes. 
Help arrived with Americares and Direct Relief, two 
of the Sanofi Foundation for North America’s charity 
partners. Each had personnel on the ground to protect 
and assist first responders and disaster survivors.

The request for product donations to assist the victims 
was one of the largest the Sanofi Foundation for 
North America has ever received. By collaborating 
with Americares and Direct Relief, the Foundation 
was able to provide immediate access to such vital 
products as tetanus vaccine and insulin.

How many lives were saved is uncertain. But we 
do know that Americares and Direct Relief provided 
more than 3,700 doses of Tdap (Adacel®) and more 
than 1,300 units of Lantus® and Apidra® to several 
community health clinics treating patients affected by 
the devastation. Additional product donations included 
Rifampin, Avapro, Lasix and Amaryl.

Somewhere in the World, Others Are in 
Crisis. The Sanofi Foundation for North 
America Is There to Help.
While we can’t control what nature will do, we can 
certainly find effective ways to address the fallout from 
these natural disasters. In all four of these cases—as 
well as many others—the Sanofi team came through 
with strong solutions, including generous donations of 
time, effort, product, and financial resources. We are 
quite proud of our team members who stand ready to 
help those who need it most.

2015 AND 2016 DISASTER RELIEF PRODUCT DONATIONS*

Nepal:
Donated	a	total	of	$4,877,342	to	
Project	Hope,	Americares,	MAP	
International	and	Direct	Relief.

Syrian Refugee Crisis:
Donated	$111,860	to	Project	Hope

USA Natural Disasters 2015:
Donated	$241,534	to	Direct	Relief

Haiti:
Donated	to	Direct	Relief	and	
Americares	–	product	value	
still	pending

*All values represent the 
Wholesale Acquisition Cost 
(WAC) of the products.

At West Virginia Health Right, a free clinic in Charleston, West Virginia, staff 
members administer Sanofi Pasteur Tdap vaccines. (Photo courtesy of Direct Relief)
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2015 Foundation Statistics

2015
176,308
Patients	
Assisted

75,641  
PAP*

Approvals

238,093  
PAP	Orders	
Distributed		
WAC**	Value:

$287.7M

726  
Patients		
Assisted		
Through		
Resource	
Connection

Sanofi Patient ConnectionTM

Sanofi Patient Connection is a comprehensive program that centers around  
the patient by providing broad access and support services to connect  

patients to assistance and resources they need.

2015	Performance	Summary

*Patient Assistance Program
** Wholesale Acquisition Cost

2015 Corporate Social Responsibility Statistics

TOTAL
$569,422,870.31

$2,352,836.44

Matching	Gifts/
Employee	Donations

$334,275.20

United	Way	
Campaign

$7,846,288.67

Charitable	
Donations

$569,470.00

Value	of		
Volunteer	Time

$558,320,000.00

Product	
Donations*

*All values represent the Wholesale Acquisition Cost (WAC) of the products.
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*Total	Donations	represent	the	sum	of	both	employee	and	matched	donations.

Total = $2,352,836.44

Community	Development

$596,416.43*
Education

$977,196.26*
Health-Related

$779,223.75*

2015 YEAR-END MATCHING	GIFTS

UNITED WAY CAMPAIGN
The Sanofi Foundation for North America is a key fundraising partner for 
the annual United Way Campaign, a community initiative that engages 
employees in a unified effort to raise funds in support of the United Way 
chapters in the regions where we live and work. 

The company campaign total of $167,137.60 included employee donations 
along with the assistance of company matches from Sanofi Pasteur and 
Merial.

*Funds raised reflect employee donations in addition to a company match from Sanofi Pasteur, Merial and the 
Sanofi Foundation for North America

Campaign	Total	2015

$334,275.20*

2015 Statistics Continued
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2016 Foundation Statistics

Sanofi Patient ConnectionTM

2016	Performance	Summary

*Patient Assistance Program
** Wholesale Acquisition Cost

2016 Corporate Social Responsibility Statistics

TOTAL
$583,089,769.79

$1,932,459.38

Matching	Gifts/
Employee	Donations

$315,393.96

United	Way	
Campaign

$6,944,462.01

Charitable	
Donations

$198,316.30

Value	of		
Volunteer	Time

$573,699,138.14**

Product	
Donations*

*All values represent the Wholesale Acquisition Cost (WAC) of the products.
**Product Donations totals are as of 9/30/16.

2016
171,185
Patients	
Assisted

68,273  
PAP*

Approvals

207,321  
PAP	Orders	
Distributed		
WAC**	Value:

$199.7M

918  
Patients		
Assisted		
Through		
Resource	
Connection
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UNITED WAY CAMPAIGN
The Sanofi Foundation for North America is a key fundraising partner for 
the annual United Way Campaign, a community initiative that engages 
employees in a unified effort to raise funds in support of the United Way 
chapters in the regions where we live and work. 

Campaign	Total	2016

$315,393.96

2016 Statistics Continued

*Total	Donations	represent	the	sum	of	both	employee	and	matched	donations.

Total = $1,932,459.38

Community	Development

$480,957.27*
Education

$771,236.56*
Health-Related

$680,265.55*

2016 YEAR-END MATCHING	GIFTS
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